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Are retailers 
really ready for  
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Adapted from Acquired.com’s 
podcast with MultiPay 
Global, this guide explores 
whether retailers are 
ready for alternative 
payments like Pay by Bank.

The financial landscape is undergoing a significant 

transformation with the rise of Alternative Payment 

Methods (APMs) and digital wallets. According to 

UK Finance, APMs like Faster Payments have surged 

by 17% in the last year alone. McKinsey forecasts an 

even more dramatic shift, predicting that APM 

transactions in the Eurozone will skyrocket from 

3.3 billion in 2022 to over 21 billion by 2027. 

As cash becomes increasingly obsolete, the adoption 

of APMs is not just a trend but a crucial evolution in 

the payment ecosystem. For the retail and hospitality 

sectors, this presents both a challenge and an 

opportunity. While many businesses have begun 

experimenting with APMs, such as Pay by Bank, 

the potential for these methods goes far beyond 

current applications.
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The benefits of 
embracing APMs

One of the most significant advantages of APMs 

is the potential for reduced transaction fees. 

Traditional credit card transactions often come 

with hefty processing fees that can eat into profit 

margins, particularly for small to medium-sized 

businesses. APMs typically offer lower fees, which 

can lead to substantial savings over time. 

For instance, Pay by Bank, a new face-to-face 

payment method, allows merchants to process 

in-store payments directly from customers’ bank 

accounts, bypassing interchange and scheme fees. 

This can result in higher profit margins for merchants, 

making it an attractive option.

Cost Reduction
APMs can also be leveraged to drive customer loyalty. 

Many digital wallets and APMs integrate seamlessly 

with loyalty programs, enabling customers to earn 

and redeem rewards effortlessly. This can incentivise 

repeat business and foster a stronger connection 

between the customer and the brand. Pay by 

Bank enhances this by ensuring accurate records 

and providing valuable insights through analytical 

features like MultiPay Connect, which can help 

businesses optimise their payment strategies.

Driving Loyalty

APMs also offer the benefit of instant reconciliation. 

Unlike traditional payment methods, which can take 

days to process and settle, APMs enable real-time 

transaction updates. This can significantly streamline 

accounting processes and improve cash flow 

management, giving businesses a clearer and more 

immediate picture of their financial status.

Instant Reconciliation

Security is a paramount concern in today’s digital 

age. APMs often incorporate advanced security 

features such as tokenization and encryption, which 

provide a higher level of protection against fraud 

and data breaches. Pay by Bank, for example, utilises 

two-factor Strong Customer Authentication (SCA), 

which reduces fraud risk from incoming payments. 

This not only protects the business but also builds trust 

with customers, who are increasingly aware of and 

concerned about data security issues.

Enhanced Security

In the competitive landscape of retail and 

hospitality, providing an exceptional customer 

experience (CX) is essential. APMs can enhance 

CX by offering customers more flexible and 

convenient payment options. Whether it’s the 

ease of using a mobile wallet or the flexibility 

of BNPL schemes, these methods cater to the 

evolving preferences of modern consumers. 

For instance, with Pay by Bank, customers do 

not need to download additional apps; they 

simply scan a QR code and authorise the 

payment within their mobile banking app, making 

the checkout process streamlined and user-friendly.

Improved Customer Experience



While the benefits of APMs are compelling, the risks 

of not adopting them are equally significant. 

As consumers increasingly embrace these new 

payment methods, businesses that fail to keep up 

may find themselves at a competitive disadvantage. 

Sticking to traditional payment methods could 

leadto a decline in customer satisfaction and 

loyalty, as well as missed opportunities for cost 

savings and operational efficiencies.
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Steps preparing for
APM Integration
	 1. Assess Current Payment Infrastructure

The first step for any business looking to adopt APMs is to assess their current payment infrastructure. This 

involves evaluating existing systems and determining what upgrades or changes are needed to support new 

payment methods. It’s crucial to choose a payment gateway that can accommodate a variety of APMs and 

integrate smoothly with other business systems.

	 2. Partner with Reliable Providers

Choosing the right partners is critical to successful APM integration. Businesses should seek out payment 

service providers with a proven track record and robust security measures. Partnering with reliable providers 

can ensure a smooth transition and ongoing support.

	 3. Staff Training and Education

Introducing new payment methods also requires staff training and education. Employees need to be familiar 

with how APMs work and how to assist customers who choose to use them. Providing comprehensive training 

can help ensure a positive customer experience and minimise disruptions during the transition period.

	 4. Customer Communication

Effective communication with customers is essential when introducing new payment options. Businesses should 

inform customers about the availability and benefits of APMs through various channels, including in-store 

signage, email newsletters, and social media. Clear and consistent communication can help drive adoption 

and reassure customers about the security and convenience of new payment methods.

	 5. Monitor and Adapt

The payments landscape is continuously evolving, and businesses must be prepared to monitor trends 

and adapt accordingly. Regularly reviewing the performance of different payment methods and staying 

informed about emerging technologies can help businesses stay ahead of the curve and continue to meet 

customer expectations.



The evolution 
of Pay by Bank
One of the most promising APMs is Pay by Bank, 
which leverages open banking technology to 
facilitate direct bank transfers at the point of 
sale. The adoption of Pay by Bank is still in its 
infancy, but its potential impact on the retail 
and hospitality sectors is profound.

Our Global Account Manager, Ryan Hurst, joined 

the Beyond Now Podcast with our partners at 

Acquired.com to discuss the latest developments 

in customer and business adoption of Pay by Bank 

at the Point of Sale. The conversation highlighted 

the excitement around Pay by Bank and its future in 

environments with small average transaction values 

(ATVs) and high traffic, such as coffee shops. 

Although consumers may not be eager for Pay 

by Bank yet, large ATV merchants have been vocal 

about the need for cheaper payment methods. 

This demand is driven by the significant savings 

Pay by Bank can offer by eliminating interchange 

and scheme fees.

For large ATV merchants, Pay by Bank can translate 

into massive cost savings. For instance, card 

payments on high-value transactions can incur 

fees ranging from £5 to £25 per transaction. 

Switching to a fixed rate per transaction or a 

nominal percentage can result in substantial 

savings, making Pay by Bank an attractive option.

Ryan Hurst emphasised that while consumers 

might not be demanding Pay by Bank, the benefits 

for merchants are clear. In particular, the instant 

settlement feature of Pay by Bank, including over 

weekends, offers a significant advantage. This 

is particularly valuable for merchants who deal 

with high transaction volumes and value, such as 

automotive providers, foreign exchange businesses, 

and high-end retailers.

The potential for instant refunds is another compelling 

benefit. Customers appreciate the quick return of 

funds, enhancing their shopping experience and 

potentially increasing loyalty. This instant refund 

capability can be especially advantageous for 

high-value retail purchases, where waiting several 

days for a refund can be frustrating for customers.

Moreover, Pay by Bank is poised to become an 

integral part of the omni-channel payment stack. 

Its ability to seamlessly integrate with existing 

payment systems, whether in-store or online, 

provides merchants with a versatile and future-proof 

payment method. This integration is facilitated by 

platforms like MultiPay Connect, which offers a front-

end application compatible with various systems, 

simplifying the adoption process for merchants.

https://acquired.com/adoption-of-pay-by-bank-with-multipay-global/
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Customer and 
merchant benefits
	 1. Instant Settlement

One of the standout features of Pay by Bank is instant 

settlement, including weekends. This capability is a 

game-changer for cash flow management, especially 

for businesses in sectors like bars and restaurants, 

where immediate access to funds can be crucial. 

While some acquirers offer pre-funding for low-risk 

sectors, Pay by Bank provides this benefit universally, 

enhancing financial flexibility for merchants.

	 2. Instant Refunds

For customers, instant refunds are a significant 

advantage. Traditional card refunds can take 

several days to process, causing inconvenience and 

potential financial strain for consumers waiting for 

large amounts to be credited back to their accounts. 

With Pay by Bank, refunds can be processed instantly, 

improving customer satisfaction and trust.

	 3. Omni-channel Integration

Pay by Bank also excels in its omni-channel 

capabilities. Whether customers shop online or in-

store, they can enjoy the same seamless payment 

experience. This integration simplifies the refund 

process, allowing customers to return items bought 

online in-store and receive instant refunds, enhancing 

the overall shopping experience.

	 4. The Future of Pay by Bank

Despite being a relatively new technology, Pay by 

Bank is poised to become a staple in the payment 

ecosystem. Its benefits extend beyond cost savings 

and instant settlement. The simplicity of the payment 

process, the elimination of fraud risk through secure 

mobile banking apps, and the universal compatibility 

with existing point-of-sale systems make it a versatile 

and future-proof payment method.

As more consumers become aware of Pay by Bank 

and its advantages, adoption rates are expected to 

rise. The initial hesitation that often accompanies 

new payment technologies is likely to dissipate, much 

like the early days of contactless payments. Once 

consumers experience the convenience and security 

of Pay by Bank, its use is likely to become widespread.



Conclusion

The rise of Alternative Payment Methods represents 

a significant shift in the way transactions are 

conducted in the retail and hospitality sectors. 

With the potential to reduce costs, enhance security, 

improve customer experience, and drive loyalty, 

APMs offer numerous benefits for businesses that are 

willing to embrace them. However, failing to adapt 

to this change could pose an existential threat as 

consumer preferences continue to evolve.

In summary, Pay by Bank offers significant benefits 

for both businesses and customers. For merchants, 

the cost savings from eliminating interchange and 

scheme fees, combined with instant settlement 

and refunds, make it a highly attractive payment 

method. For customers, the enhanced security and 

convenience of instant refunds contribute to a better 

overall shopping experience. As adoption of Pay by 

Bank continues to grow, it is set to play a crucial role 

in the evolving landscape.

David Maisey, CEO of MultiPay Global Solutions, 

emphasises the importance of businesses staying 

ahead of the curve by integrating these new 

technologies. 

The time to act is  now. Retailers 
and hospitality businesses 
must assess their current 
payment infrastructures, 
partner with rel iable providers, 
train their staff,  communicate 
effectively with customers,  and 
continuously monitor and adapt 
to the evolving landscape.

By taking these steps,  businesses 
can not only survive but thrive in 
the era of alternative payment 
methods,  ensuring they meet the 
demands of today’s tech-savvy 
consumers while securing their 
own f inancial  futures.



FIND OUT MORE ABOUT MULTIPAY’S 
GLOBAL PAYMENT SOLUTIONS 

BY VISITING OUR WEBSITE TODAY.

multipayglobalsolutions.com
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+44 (0)207 247 0 247
enquiries@multipayglobal.com
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